EXECUTIVE SUMMARY

	
TITLE
	
:
	STRATEGIC COMMUNICATION ON BEHAVIOURAL INSIGHTS (BI) AND COMPETITIVENESS INITIATIVES

	DATE
	:
	AUGUST – OCTOBER 2021

	
BUDGET/COST
	
:
	DEVELOPMENT BUDGET RM83,000
· RM 57,000 (Behavioural Insights- BI 2.0)
· RM 26,000 (Forging Robust Ecosystem-FORE)

	




OBJECTIVES
	




:
	1. [bookmark: _Hlk78968493][bookmark: _Hlk78963082]To formulate better policies through engagement with   related federal and state ministries and agencies in enhancing Malaysia’s competitiveness performance towards high-income nation;

2. To showcase behavioural insights, productivity and competitiveness initiatives as well as collaboration with federal and state ministries and agencies; and

3. To promote better understanding and create awareness on the importance of BI application in public policy making.

	



EXPECTED OUTCOME
	




:
	
1. Collaborative engagement with federal and state ministries and agencies in policy making and regulatory reform.

2. Media Publications on MPC’s national productivity, competitiveness and behavioural insights initiatives.   

3. Better understanding and awareness on the importance of BI application in public policy making.
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STRATEGIC COMMUNICATION ON BEHAVIOURAL INSIGHTS (BI) AND COMPETITIVENESS INITIATIVES
            August – October 2021


1.0	Purpose

The purpose of this proposal paper is to inform and seek approval for allocation of RM83,000 from MPC’s Board of Management (BOM) for the team to conduct initiatives and activities related to Behavioural Insight, Productivity and Competitiveness.

2.0	Background

Rising competitiveness means rising prosperity. Competitive countries are those that are most likely to be able to grow more sustainably and inclusively, meaning that everyone in society will benefit from the fruits of economic growth. 
In line with that, MPC which has been tasked to oversee Good Regulatory Practice (GRP) in Malaysia, has initiated behavioural insights programs in public policymaking. Behavioural Insight (BI) is an inductive approach to policy making that combines insights from psychology, cognitive science, and social science with empirically tested results to discover how humans make choices. 

It is part of government agenda to embed BI in designing public policy towards a better quality and effective regulation. BI initiatives could further strengthen GRP program towards improving the quality of regulations, creating pro-business environment, increase productivity and ultimately to enhance competitiveness of the nation.

3.0 Objectives

i. To formulate better policies through engagement with related federal and state ministries and agencies in enhancing Malaysia’s competitiveness performance towards high-income nation;

ii. To showcase behavioural insights, productivity and competitiveness initiatives and collaboration with federal and state ministries or agencies; and

iii. To promote better understanding and create awareness on the importance of BI application in public policy making.


4.0 Expected outcomes
i. Collaborative engagement with federal and state ministries or agencies in policy making and regulatory reform.

ii. Media Publications	on MPC’s national productivity, competitiveness and behavioural insights initiatives.   

iii. Better understanding and awareness on the importance of BI application in public policy making.


5.0	Cost
Total estimated cost for the overall projects is RM83,000. RM57,000 is from Behavioural Insights (BI) Budget and RM26,000 is from Forging Robust Ecosystem Budget  (FORE).


6.0	Recommendation & Conclusion
The approval of the Board of Management (BOM) is sought  on the budget of RM83,000 for the implementation of these activities.
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ATTACHMENT 



	[bookmark: _Hlk78966517]No.
	Item
	Total Cost (RM)
	Budget

	
 1.
	Launching of Telegram on TVET (Adoption of BI to Pursue Tertiary Education)
Recording, Editing, Boosting Post
	
17,000
	
BI 2.0

	
2.
	Behavioural Insights Awareness Video
KBS/JPM – Shooting, Editing = RM20,000
TVET – Shooting, Editing = RM20,000

	

40,000
	

BI 2.0

	
	TOTAL
	57,000
	





	No.
	Item
	Total Cost (RM)
	Budget

	
3.
	Launching of Melaka State GRP 
Recording, Editing, Zoom Quota, Boosting Post = RM12,000
Montage Video = RM5,000

	
17,000
	
FORE

	
   4.
	Competitiveness Newsletter
· Content RM 200 x 10 pages = RM2,000
· Design RM 200 x 10 pages = RM2,000
	

4,000
	

       FORE

	
5.
	GCR 2021 Promotional item for EOS GCR Respondent Report
RM 50 x 100 respondents
	
5,000
	
FORE

	
	TOTAL
	26,000
	

	
	OVERALL TOTAL (BI + FORE)
	83,000
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